Copy and paste the text below into an email to your manager. Replace anything highlighted in [brackets] with your own details, and delete any lines that don't apply.
----
Subject line: Approval to attend Cvent CONNECT 2027, April 5-8 in Denver
Hi [NAME],
I'd like your approval to attend Cvent CONNECT 2027 in Denver, April 5-8. The all-in cost is about [$X], and I'd need a decision by [DATE] to lock in early pricing.
Here's the case.
Events and webinars are [X%] of our marketing budget and the channel where we have our best conversations with buyers. What we still can't do is show, in a way leadership trusts, what that spend produces in pipeline. That's the gap I want to close, and CONNECT is the one place where the marketers who have closed it, Cvent's product team, and our own account team are in the same building for three days.
[If we're a current Cvent customer: We've run [registration, webinars, lead capture] on Cvent since [YEAR], so part of this trip is getting more out of a platform we already pay for.]
Three things I'd come back with:
An event attribution approach we can actually run. The marketer track is built around how demand gen and field teams connect events and webinars to pipeline, and which reports hold up in front of a CFO. I'd bring back the model and the [CRM or marketing automation] setup it requires.
A plan for the engagement data we're not using. Session attendance, questions asked, content downloaded: we capture it and mostly let it sit. I want to see how other teams feed it into follow-up and personalization, and what that looks like inside [our CRM or marketing automation platform].
A clear read on AI for our event program. Cvent shows its roadmap and AI capabilities (CventIQ) at CONNECT. I'd separate what we can put to work this year, like faster content and follow-up, from what's still a couple of years out, so we're not building ahead of the tooling.
The hands-on training and in-person time with our account team is the part I can't replicate on a call. I'd use it to get answers on [specific project, e.g., the lead sync issue ahead of the Q2 field program] and [specific project].
Estimated cost:
Registration: $X
Airfare: $X
Hotel ([X] nights): $X
Ground transportation, meals, and incidentals: $X
Discount, if applicable: minus $X
Total: $X

Within a week of getting back, I'll send you a one-page readout with recommendations we can test in Q2 and walk the team through it in 20 minutes.
There is a virtual option, but the workshops, the peer conversations, and the account team meetings are the reason to go, and none of them translate to a stream.
[bookmark: _Int_W0EKPvYx]A yes by [DATE] lets me book at the early rate.
[YOUR NAME]

